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ADMISSION STATISTICS

Admission Price:

Current Ordinary Shares in Issue:

Number of Ordinary Shares on Admission:
Market Capitalisation:

Director's shareholdings expressed as a perce
of the total shares in issue on Admission:

INFORMATION ON THE GROUP

The Weather Lottery helps its clients (known as 'Be
special projects and general development by pr
services to enable lotteries to be run on a daily b
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of Beneficiaries and Players.
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CLIENTS

The Weather Lottery currently has over 20,000 p
lottery lines weekly of whom 96 per cent pay by s
1,500 clients include a number of large blue chip
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www.theweatherlottery.com.
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The Directors believe there are well over 1 milli
from raising funds using the Weather Lottery and, w
growth potential is substantial. The areas for e
charity, sport and any non-profit organisation.

Client Example: National Trust
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households.
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THE MARKET
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GROWTH STRATEGY
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BOARD OF DIRECTORS

Non-Executive Chairman:
Andrew Moore, aged 47

Chief Executive:
Keith Milhench, aged 51

Finance Director:
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Neil Grant McGowan, aged 67

Non-Executive Director:
Michael John Mills, aged 50

Broker to the float is SVS Securities and the Nomad is ARM Corporate Finance.



